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24–26th July, 2026
Helipad Exhibition Centre, 
Gandhinagar, Gujarat, India.

Product Categories 

Fine Food

Plant-Based & Alternative Proteins

Halal Food

Wine & Spirits

Health Food, Free-From & Superfoods

Dry Fruits & Nuts

Dairy Products

Frozen Food

Ready-to-Eat & Ready-to-Cook Food

Snacks & Convenience Food

Fats & Oils

Sweets & Confectionery

Rice, Grains & Pulses

Grocery & Staples

Beverages

Meat & Poultry

Fresh Produce

Seafood & Marine Products

Bakery & Bakery Ingredients

Food Ingredients & Additives

Organic & Natural Food

Private Label

Indian Ethnic Food

Kitchenware & Cookware

Pet Food

Trade Services & Industry Associations

Food Processing & Packaging Machinery

Automation, Robotics & Smart Factories

Cold Chain & Logistics Solutions

Quality Control, Testing & Compliance

Packaging Material

Food Ingredients

Digital FoodTech, Traceability & AI

300+
EXHIBITORS

15,000+
TRADE 

VISITORS

250+
HOSTED
BUYERS

40+
RETAIL
CHAINS

15+
PRODUCT 

CATEGORIES

10+
KNOWLEDGE 

SESSIONS

Edition 7

Western India's Premier Food & Beverage Trade Show

Show Highlights

1st regional edition of Asia's flagship F&B 
trade show, bringing Western India's food 
ecosystem onto a global platform.

B2B sourcing event linking regional 
producers & MSMEs with global buyers, 
retail chains and importers.

Ran its full three days despite heavy, 
continuous rain - footfall and business 
grew stronger each day regardless.

Launch of the Food Processing & 
Packaging Technology Pavilion - 
automation, cold chain, traceability & 
AI-driven solutions.

MoU signed with the Southern Gujarat 
Chamber of Commerce and Industry 
(SGCCI).

JKTPO showcased Jammu & Kashmir's 
food, agriculture and horticulture products.

Strategic Partnerships

Achieved 147% of the projected 15,000 
visitor turnout despite continuous heavy 

rainfall across all three event days. 

22831
Total Number 
visitor from 

28
countries

International
140

Indian
22691

TPCI × SGCCI MoU signed on the sidelines 
of Indusfood Ahmedabad 2026, between the 
Trade Promotion Council of India and the 
Southern Gujarat Chamber of Commerce and 
Industry, for cooperation on the promotion of 
trade and investment. 

Knowledge Sessions

10+ sessions & masterclasses delivered 
across the three days.

Dairy session 
"Beyond Milk" & 
Snacks session 
"Beyond Snacks."

FoodTekPack 2026 
Conference on Day 2, 
covering processing & 
packaging technology.
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Trade Promotion Council of India (TPCI) 9, 2nd Floor, Scindia 

House, Connaught Circus, New Delhi-110001, India

+91 (11) 40727272 | info@tpci.in

Organised by↘ 
www.ahmedabad.indusfood.co.in
Exhibit | Source | Partner

Scan this QR to know 
more about Indusfood 
Ahmedabad.

25–27 June, 2027
Helipad Exhibition Centre, 
Gandhinagar, Gujarat

November 25–27, 2026

Bangalore International 
Exhibition, Centre (BIEC), 
Bengaluru

January 8-10, 2027

India Exposition Mart, Greater 
Noida, Uttar Pradesh, India

April 20–23, 2027

Singapore EXPO, 1 Expo Dr, 
Singapore 486150

This was our fourth participation with 
Indusfood, and we were pleasantly 
surprised by the strong turnout in 
Ahmedabad despite the weather 
conditions. We met high-quality 
distributors and genuine business 
prospects, and we were able to generate 
business during the show.

Nimish Solanki
Founder & CEO
Adhar Beverages Pvt. Ltd.

This was our first visit to Indusfood 
Ahmedabad, and we were impressed by the 
wide range of products on display. The show 
provided us with an excellent opportunity to 
explore diverse product categories and connect 
with potential suppliers for our retail business.

Norman Rajen Bin Abdullah
General Manager, Mydin 
Mohamed Holdings Berhad, 
Malaysia

It has been an excellent experience 
participating in the first edition of Indusfood 
Ahmedabad. The event was well organized, 
with quality exhibitors and seamless B2B 
meetings. Despite the heavy rainfall, we 
established valuable new supplier connections. 

Rakesh Kumar Jha
General Manager
Al Maya Group
UAE

Indusfood Ahmedabad provided a great 
opportunity to connect with serious buyers and 
suppliers. We were impressed by the quality of 
exhibitors, the professional organization, and 
the meaningful business conversations. We 
look forward to future editions.

Dr Meenakshi Dabral
Managing Director
The Mandala Global Foodse Pte Ltd
Singapore

We appreciate TPCI for creating a valuable 
platform that brings together buyers and 
sellers. The wide variety of food products 
and machinery on display made it easy to 
explore sourcing opportunities. Despite the 
heavy rainfall, the strong visitor turnout 
reflected the success of the event.

Sachin Kadam 
Area Materials Manager - North & 
Materials Manager, Taj SATS Air 
Catering Limited

Indusfood Ahmedabad was a great platform 
to discover regional brands and new product 
ranges. Despite the challenging weather, the 
strong visitor turnout made the experience 
even more impressive, and we identified 
several promising products.

Harish Pillai
Manager
Lulu Hypermarket Central 
Buyer - Food 

This was my first visit to Indusfood 
Ahmedabad, and I was impressed by the 
quality of suppliers and products on display. 
The exhibition also offered valuable knowledge 
through its conference sessions on exports, 
packaging, and AI, making it a highly 
productive experience.

VU AI Linh Pham
Chief Product Officer
TTC Harper Hacasaco. Ltd., 
Vietnam 

We have been participating in Indusfood 
for the last six years, and it has 
consistently helped us connect with the 
right distributors, export buyers, and 
business partners. For us, Indusfood is 
more than just a product showcase-it is 
a platform that enables meaningful 
business connections and delivers 
tangible business opportunities.

Dhruval Vekariya
Chief Business Development 
Officer, Atul Bakery 

This was our first time exhibiting at 
Indusfood Ahmedabad, and we were 
highly impressed by the visitor turnout 
and the quality of buyers. Despite 
continuous rainfall, we experienced 
exceptional footfall, with our brochures 
and visiting cards running out on the 
very first day. The presence of genuine 
buyers made the show highly 
successful, and we look forward to 
participating in more TPCI exhibitions.

Akhil Aggarwal
Export Head
Bansal Group

We participated in the inaugural edition 
of Indusfood Ahmedabad and were 
pleased with the opportunity provided by 
the organizers. Despite the heavy rainfall 
over the previous two days, we received 
an excellent response and were 
impressed by the strong visitor turnout.

Kevin Pinto
Director, DP Process 
Engineering Pvt Ltd
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Views 13M+

Reach / Viewers 30.2M+

Content Interactions 401.3K+

Link Clicks 90.2K+

New Followers 10.7K+

LinkedIn Followers 26,861

Digital Outreach Buyers TestemonialExhibitor Testemonial

Branded Units 14,000+

Market Coverage Western India

Estimated Visibility 32.6M+

Newspaper Insertions 30

Print Reach 13.5M+ Readers

• 5,000 Autos • 5,000 Cars Mesh • ,500 Cabs  
• 1,500 No-Parking Boards • Van Activation & Flyer Distribution.

On-Ground Branding

UPCOMING EDITIONS

Combined Broadcast Reach 22M

BIG FM Reach 7M

FEVER FM Reach 15M

Campaign Duration 30 Days

Broadcast Media

Airport Screens 20

Airport Reach 400K–450K Passengers

Campaign Duration 15 Days

Airport Branding


